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Online Advertising  

Advertisement 

Advertising is any paid form of non-personal communication about an organisation, 
product service or idea by an identified sponsor. Advertising was originally established in 
print media, such as newspapers and magazines, and followed onto the television and 
radio broadcast scene. However, focus has started to shift away from the traditional print 
and broadcast media, and towards the growing online advertising industry. Advertising 
has found a whole new medium with which to communicate to customers.  

History: 

On October 27, 1994 online advertising was born when HotWired signed up fourteen 
advertisers for its online debut. The following year saw the emergence and public 
acceptance of the Web as an interactive medium. Both United Airlines and Maytag 
introduced their websites and promoted them through banners. By 1996, advertisers were 
promoting websites using traditional media. 

As the new millennium begins, we are experiencing perhaps the most dynamic and 
revolutionary changes of any era in the history of advertising. These changes have been 
driven by advances in technology, and developments have led to the dramatic growth of 
communication through interactive media, particularly the internet. The online 
advertising industry is growing and developing at a rapid rate. Since 1994 when online 
advertising originated, the industry has faced many obstacles. (Ad Age's interactive 
section provides a fascinating chronicle of the beginnings of online advertising). After the 
dot com crash in 2001, online advertising's success diminished, but has since re-
established itself and is now a thriving $8.4 billion dollar industry.(Kridler,2004) The use 
of online advertising as an advertising medium is increasing in popularity at a fast pace. It 
is projected that the online advertising industry will to grow three times faster than 
advertising in any other medium. (Kridler, 2004)  

Businesses are beginning to evaluate the advantages and disadvantages of advertising 
online. Businesses are recognising that by advertising online, their message is 
communicated in a fast and efficient way, while not only interacting with customers, but 
establishing a one-to-one dialogue.(Adams,2003)Online Advertising's potential as a low 
cost channel for doing business directly with customers is viewed as a major advantage of 
advertising online. Many companies recognize the advantages of communicating via the 
internet and are developing Web strategies and hiring interactive agencies specifically to 
develop their websites and make them part of their integrated marketing communications 
program. (Blech & Belch, 2001)  



 

Constitutes Online: 
All or part of any bricks and mortar business can be created online. The Web allows the 
creation of the village at a single point, in an instant. 
 Business    Technology 
 Entertainment   Health 
 Careers   Education 
 Sports    Classified 
 

 

Advantages 

 

 

Better Targeting 
Targeting campaigns to a specific audience utilizing zip code, city, age or demographics 
ensures campaigns only reach highly qualified recipients.  

Achieve Specific Campaign Goals  
Online advertising enable advertisers to achieve specific campaign goals more 
strategically than traditional media. Advertisers can weigh creative by best performing, 
limit daily impressions through frequency caps and have better reach control by the 
advanced targeting capabilities offered online. 

Immediate Response 
Online advertising enables consumers to take immediate action in response to your 
message. Your audience is only one click away from the advertisers website to learn 
more about a product, register for information, or even buy.  

Proof of Performance  
Advertisers have the ability to test and optimize the effectiveness of their online 
campaigns in real time including impressions, clicks, and conversions to ensure the right 
message is reaching the right audience. 

The first aspect of advantages is the World Wide Web opens up new communication 
possibilities for personalized messages to be delivered to targeted individuals on a 
website which relates to the target markets specific interests, interest and further 
speculation should occur. Advertising online enables target marketing, message tailoring, 
information access, sales potential, creativity, exposure and speed. 
 
Secondly, online advertising has the capability to reach a global audience at a fast rate. 
This enables extensive exposure and is an important characteristic of online advertising, 
and a major component of why online advertising is so successful. 

 
Thirdly, marketers undertaking new possibilities to perform traditional marketing 
strategies in electronic environments push higher chances to create synergy.  Internet 
offers the best multimedia tools for presenting information, through the World Wide 



Web, a hypermedia environment. It is as further explained that it is a place where 
marketers can present their information with pictures, animation, sound and text. Indeed 
the power of Internet has impact on the multitude of advertising formats. This can be seen 
from the numerous web tools such as banners, rich media, intertials, and interactive 
broadband commercials as seen on the websites nowadays. These are the multiple forms 
of online advertising tools used by advertisers over the time aiming towards developing 
exciting, interactive, eye catching advertisements that can draw consumers’ attention, at 
the same time increasing their brand or sales online. Strauss and Frost (1999, 202) states 
that the Net’s big strength is direct response advertising where direct response leverages 
the Internet’s unique opportunity for two way communication with consumers. Placing 
advertising in this environment will grants advertises unique opportunity for in the 
element of interactivity. The interactive capabilities of ‘cyberads’ offer key advantages 
for vendors to establish and maintain dialogues with customers 
 
Disadvantages  
 
Even though there are many advantages for companies who advertise online, there are 
also some disadvantages involved. Disadvantages of advertising online include: 
measurement problems audience characteristics, websnarl, clutter, potential for 
deception, costs, limited production quality, poor reach and lack of Intrusiveness. 
 
  
 
 
Types of online advertising 

 

Pay Per Click - Search engines place your website on their front page and you pay a set 
amount per click-through. Sites like Overture also run bids for certain keywords - the 
more you bid, the higher your site appears on the first page of the search results. Properly 
run, these campaigns can bring a lot of extra traffic to your website. 
  
Search Engine Optimisation - This is an online advertising service provided by many 
web media companies. They will look at your target audience, your competitors and the 
keywords for your business and optimise your website content so that it has a much better 
chance of appearing on the first page of the search results. You will pay a fee to the 
consultants for this service. Studies have shown that many searchers prefer to use the 
"natural" listings provided by the search engines, rather than the paid-for listings. 
  
Banner Adverts - Usually horizontal bars across the top of a web page, they offer 
colour, graphics and often animation, together with the ability to click through to the 
advertiser's own website. Banner adverts have been reducing in popularity lately, as 
research shows that users don't stay interested for long enough to read all the animation, 
although static ads with a simple message are still effective. 
  
Sky-scraper Adverts - Similar to banner ads, these advert spaces run vertically down the 
left or right hand side of the page, allowing the advert to stay in view as the user 
scrolls down the page. They can also be animated and employ click-through to move 



users to the advertiser's site. As they are larger spaces, sky-scraper adverts are more 
expensive than banner adverts. 
  
Sponsorships - Website sponsorship can come in two formats; regular sponsorship 
where the advertiser has a space to place the logo and company message, and content 
sponsorship where the advertiser has limited control and submits their own content to the 
site as well as having an advert on the page. These sponsorships will be for fixed periods, 
and need to be on targeted websites to reach the right audience. 
  
Online Directories - The online equivalent of Yellow Pages, or Industry Directories, 
these give you basic or enhanced listings on the website. Your details will come up if 
your sector, location or company name is searched for. Enhanced listings will allow users 
to click-through to your site. Online directory listings are often offered in conjunction 
with an entry in the printed version of the directory. 
  
Pop-ups and Pop-downs - These are the small windows that appear when you first get 
onto a website. Pop-ups appear on your screen in full, pop-downs appear on the bar at the 
bottom of your screen and you have to open them to get rid of them. Surveys have found 
that most internet users find pop-up adverts intrusive and annoying. 
  
Interstitial Adverts - These adverts, sometimes referred to as Bridge Adverts, pop up as 
you move between pages on a site. You have no choice as to whether you view them or 
not, although you can close them down. Research has shown that click-throughs to 
advertisers' sites from interstitial adverts is greater than from banner adverts or traditional 
pop-up ads. 
 

 

Email: 
Email marketing is one of the most powerful marketing tools available for 
communicating and developing relationships. Essentially allowing you to create and 
deliver newsletters to thousands, if not hundreds of thousands of recipients. To put this 
into perspective, imagine posting 10,000 letters, with cost of a stamp at 12 pence, this 
would cost 1,200 pounds, imagine sending 100,000 at a cost of 12,000 pounds. Well with 
Email Marketing and subject to choosing the right Email Marketing Company, it will cost 
no more than 300 pounds. The Power of INTERNET MARKETING is astonishing 

The most talked about area of online advertising is by far, email advertising. Email 
campaigns are used to send out promotions to a highly targeted list of consumers. This 
strategy is more efficient than waiting for potential customers to stumble upon their web 
page or one of their banner ads. Many consumers resent receiving advertisements through 
what is to be considered a personal electronic mailbox.  

 



Spam: 

Generally, one can divide spam into three vague categories, although the lines between 
the three are very gray. These categories are spam posts, junk email and non-permission. 
Spam posts are messages posted to an email discussion group, chat rooms or bulletin 
boards that are “off topic” or distinctly promotional, “junk” email is considered broadcast 
email messages sent to multiple recipients who did not request it and not in the right 
target audience and non-permission marketing which is considered an email message 
which is or appears to be sent to multiple recipients who did not request it, even though 
they may be in the right target market. 

 
Benefits of Online Advertising 

 

Reach your target consumers 
More consumers are spending more time online. The Internet has had faster growth 
during the past five years than any other medium – and continues to increase.  The time 
members are spending online takes away from time spent on other media.  74% of EB 
members say they are spending the same or less time watching tv than this time last 
year.   EB members spend 20+ minutes on average each EB site visit. 

Involve consumers with your brand 
Consumers engage with brands online because they can actively participate. Consumers 
can click on things, seek information, give feedback and buy. They are in control of the 
amount of time they spend with a brand. 

Enhance the performance of your other media — you can use the same budget to get 
better results. By redistributing your media spend to increase your online profile, you can 
boost the effectiveness of your overall campaign. Having an online presence truly 
compliments the exposure you have in other media by allowing you to increase your 
reach and frequency to your direct target market and give them a deeper level of 
information on your product or service – COST EFFECTIVELY. 

Achieve your marketing objectives 
No matter what your marketing campaign involves, the online area has the unique ability 
to deliver results across many different objectives: brand awareness, purchase, sampling, 
building a data base of potential customers, quantitative feedback and much more 

Online is easier than ever to plan, buy and measure 
Response results for your online advertising can be easily tracked in both page views and 
click through– your online advertising is highly accountable. 

 

 

 

 



Why Online Advertising?  

• The Internet has opened up new communication options for personalized 
messages to be delivered to targeted customers. 

• Reading habits are changing fast. More prospective customers are going online 
everyday, and they are spending more quality time online than on traditional 
media. 

• The Internet enables extensive coverage, as it has the capacity to reach global 
audiences at a rapid rate. 

• The medium of online advertising offers unparalleled multimedia tools that can 
make ads very powerful and effective. 

• In addition to large marketing potential, the medium offers unlimited 
opportunities for creativity. 

• The medium has the advantage of targeting precise customer groups and tracking 
the effectiveness of ad campaigns. 

• Online advertising, in combination with traditional media ads, can increase brand 
recall. 

• Advance targeting capabilities enable advertisers to modulate ads' creative parts 
and limit their frequencies. 

• Consumers can respond promptly. 

• The biggest strength of online advertising is the direct response that it offers to 
both customers and advertisers. Audiences are just one click away from the 
advertisers, creating a unique opportunity for advertisers to engage in two-way 
communication with buyers. 

• Customers have also advantage of knowing more about products and companies. 

• With the help of impressions, clicks, and conversions, advertisers can easily judge 
the effectiveness of the messages in their ads. 

• In comparison to traditional forms of advertising, online advertising is cheaper. 
Often, advertisers are charged only when visitors click on their ads. 

• Because of the benefits of targeted marketing and effectiveness tracking, 
conversion rates in online advertising are cheaper than in traditional advertising. 

• As the Internet spans the globe, advertisers need not spend millions of dollars by 
running ads in multiple publications and on radio and TV stations. 



Online Advertising – Formats 

Elements such as format greatly impact on the effectiveness of advertisement. The web is 
a 'pull' medium, not a 'push' or broadcast one, so it is natural that advertising should chase 
the benefits of the Web by only appearing to those who are looking to retrieve specific 
types of information off the internet. 

Banners are central to this process, because when it is known what an individual user is 
looking for, the banner can raise awareness and act as a guide to alternative websites.  

In the early days click through rates on banner advertisements were much higher due to 
the novelty of the web. Today, banner ads make up roughly half of internet advertising 
sales, the vast majority of those being diminutive and familiar 468x60-pixel rectangles 
into which companies have long been obliged to cram their messages. 

According to Richard Adams, the banner advertisement can act to raise awareness of an 
issue or product related to the content onscreen, and it can act as a signpost that can take 
the user directly to the relevant website. It is this evolution of usage that has kept the 
banner alive. 

In the modern day companies are buying new formats regardless of the costs, because 
they are experimenting to determine what the effectiveness will be. The bottom line is 
that a company has to know what they're doing, why they're doing it, and what they are 
willing to pay to do it 

Banners have proven to be the most effective marketing tool, producing quantifiable units 
to which an advertiser can apply readable metrics and make real conclusions with real 
numbers about the effectiveness of their campaign.  

 

Online Advertising - Design Features 

• The first most important task in designing an advertisement is to decide what to 
put in it.  

• Where ever an advert is positioned, it has to compete with opposing 
advertisements to be seen. Often the more straight forward the message and the 
clearer the design, the more chance there is for the advertisement to stand out 
amongst the clutter.  

 

• Advertisements need to attract attention, say what the product or service is, say 
who's offering it, sell a benefit, and then suggest a course of action for the viewer. 

 

• Approximately three quarters of advertisements have some form of curves or 
other organic shapes featured. Big name companies such as Weight Watchers use 
organic shapes, arcs, circles and rounded edges to appeal to target audiences. 



 

• Colour is an essential element in advertisement design. Bright colours attract the 
attention of viewers, while subtler, blended tones can lend class and restraint to 
the design. Often a colour scheme will be laid down by an existing brand identity; 
many products are recognized instantly by the colour combination they use. Coca 
Cola's red and white colour scheme is a good example of an effective colour 
scheme. It is important that the colours chosen for online advertisements gel with 
the image the company wants to project. If strong imagery is a starting point for 
your advertising design, it's common to use colours sampled directly from the 
image, to ensure the final artwork functions as a whole and does not dazzle the 
user unnecessarily. 

 

• Pictures are ideal to incorporate in online advertisements because they grab 
viewers attention. The power of images derives from the fact that people don't 
need to read pictures. Onlookers are able to view and absorb and advertising 
message by simply glancing at it, without having to read large amounts of text. 
One problem with incorporating text into online advertisements is that they take 
up a lot of kilobytes. The larger and more complex the picture is, the longer it will 
take to download.  

 

• The most common and most-used advertisement size is the banner advertisement, 
measured at 468x60 pixels. Skyscrper banners are also popular, which measure at 
120x600 pixels. Many banner and skyscraper advertisements follow the "thirds" 
formula. Two-thirds of the advertisement contains a picture and the main 
advertising points; the remaining third is devoted to minimal copy and clickable 
buttons 

 
 

 

 

 

Key Drivers for Online Advertising:  

• Rapid surge of the online population 
Advertisers must go where consumers are in order to reach them. And more 
people are going online everyday. 

• Fundamental shift in media consumption 
Consumers are now spending more time online than they do with traditional 
media like magazines, newspaper, TV and radio. 

• Increased intelligence 
Online advertising allows you to take advantage of campaign features that are 
lacking with other advertising mediums, such as precise measurement, user 
targeting, and real-time campaign tracking. 

• The best way to reach the work at audience 
Advertisers gain access to an appealing and hard to reach demographic. 



• Increased brand recall 
Online advertising, when included in a mix with traditional media strengthens the 
brand message and stays top-of-mind when purchase decisions are being made. 

 

 

 

 

 

 

Tips & Tricks improving Online Advertising Performance: 

 

Keep file size to minimum: 

It is more important than ever to keep your web pages and advertisements to an absolute 
minimum number of kilobytes. Even if you believe that all of your end users are using 
high speed connections, you still have server load, web traffic and security measures, 
such as firewalls, to consider. A 10K advertisement will almost always perform better 
than a 30K advertisement. Thermal Effects was designed to empower web designers with 
a variety of fast-loading graphics and tools. 
 
Strengthen your call to action: 

Make sure that at least 60% of your advertisement's visual space is devoted to a call to 
action. The sentence should tell the user what to do. The classic "click here" phrase really 
does make a difference. 
 
This is an example of a poor call to action: "Fred's Pizzas are loaded with toppings and 
delivered hot and fresh to your door step. Order a pizza from our new website." 
 
A better sentence would be: "Click here to order a hot pizza." 
 
Keep in mind that your advertisement may only be in the user's field of view for one to 
two seconds. A short sentence grabs the user's attention and uses visual space more 
effectively. A shorter sentence also allows you to make your font-size larger. Be the 
headline on the page, not the fine print. 
 
 
Think Keywords: 

If you have ever done search marketing, you know the importance of choosing good, 
relevant keywords. Phrases like " the greatest", "best" and "top quality" have NOT been 
proven to help drive customer acquisitions. Keyword marketing services like Google 
Adwords and Overture have tools which allow you to see which keywords are searched 
for most often. Use these high traffic and high value search terms in your marketing 
language. Make sure the words are highly relevant to your product or service.  
 
 

 



Use Animation Wisely: 

You have less than two seconds to catch your customer's attention. Be sure your 
advertisement gets the call to action across during that time. As a general rule, don't 
animate text or do anything that will make it difficult to read. Try using animation around 
the border, in the background, or have it play upon rollover of the image. Make sure your 
call to action loads first and then load the eye-catching animation. 
 
In flash, make sure to create a unique movie clip for each animated object and give it an 
independent timeline. This helps you avoid having a huge main timeline with dozens of 
layers. Less frames means smaller file sizes. You can also decrease the movie's frames 
per second and make animation tweens use fewer frames to keep the files size down. In 
this day and age consumers are not impressed by long slow fades. Make your animation 
play fast. 
 
Try Hyperlinks & HTML forms: 

Statistics have shown that consumers trust standard blue html hyperlinks more than 
flashing graphic buttons. This makes your marketing feel less "Salesy" and more like 
trustworthy content. Try using HTML dropdown menus and standard grey form buttons 
in one of your advertisements and compare the performance. 
 
 
 
Importance of Online Advertising Agency 

The main objective of an online advertising agency is to turn your visitors into buyers. If 
you want to achieve an outstanding performance, you need to get the help of a good 
advertising agency, which will help you grow your business.  

Advertisement on Internet has become an effective tool to promote e-commerce business 
and to reach your target audience. But what differentiates your ad from the others so that 
you can draw immediate attention from customers? Once your online advertisement is 
able to draw potential customers' attention, it could mean more business to you. An 
online advertising agency can help you fulfill your ambition of getting more business.  

Like any other offline advertising agency, online advertising agency helps you plan, 
design and implement an advertising campaign to promote your products and services 
and to influence your targeted audiences to buy them online. In general, every advertising 
agency will consider all aspects of online advertising and marketing, from search engine 
marketing to email campaigns to affiliate programs.  

However, sale of a product depends on how strongly your advertising agency has worked 
to create your ads. Writing text or messaging for an ad is the most creative part. Without 
a good copywriter, it's almost hard to write a good ad. Before you ask any advertising 
agency to do your work, look into the following details:  

 



� Clients of the advertising agency 
� Price charged by the online advertising agency 
� How much result-oriented of the Internet advertising agency 
� Reputation of the advertising agency and its management 
� Efficiency of the interactive advertising agency 
� Strategies adopted by online advertising agency to promote your ad 
� Effectiveness of Internet advertising agency to turn a concept into product selling 

An experienced B2B advertising agency always puts emphasis on:  

� Creative concepts that will work online  
� Effective translation of brand online  
� Compact, crisp production that is second to none  
� Ads that are matching with the channel or medium 

Benefits of a Full Service Advertising Agency: Full service advertising agency or B2B 
advertising agency provides highly targeted promotion which will give you the ability to 
qualify customers before they enter your website. A full service internet advertising 
agency can guide you through the process of paid advertising via search engines. They 
will provide personal consultation, development of a concept and design of creative. It 
will be highly effective for you to generate revenue by leveraging them as part of an 
annual online marketing plan or during your sales peak period or special promotion 
period.  
 
Growth of Online Advertising: 

The growth of online advertising is occurring at a rapid rate. In recent years the internet 
has become an essential element in advertising strategies. Three major areas are expected 
to grow: paid search, display advertisements and internet banners and classifieds are all 
predicted to be the biggest growth areas in online advertising. The decreasing interest in 
print advertising and the new found interest in online advertising is a major development 
for the online advertising industry.  

Online advertising is creating innovative, low cost and highly targeted opportunities, 
while expanding into other media related to the web. 
 

 

 

 

 

 



Online Advertising Used by 80 Percent of Advertisers 

The online advertising channel is now used by 80 percent of advertisers, higher than 
previously reported, and adoption will surpass 90 percent in 2008, according to a study 
by research and advisory firm Outsell, Inc. Its "Annual Ad Spending Study: Where and 
Why Advertisers are Moving Online" is based on a national survey of 1,200 advertisers 
that control an estimated $2.4 billion in ad spending. 

Outsell projects that total online marketing spend will grow 19 percent in 2006, eight 
times the rate for TV ads and six times the rate for print ads. Spending on search engine 
advertising is projected to grow 26 percent in 2006. 
 
Another major finding of the study is that the "unprecedented power" that online 
advertising has provided to smaller businesses has resulted in a shift away from 
traditional media, according to Outsell. 

"Companies with ad budgets of less than $1 million are shifting more of these budgets to 
high-ROI online ad options. En masse, these smaller companies are denting the bottom 
lines of television and radio stations, as well as print media," said Chuck Richard, vice-
president and lead analyst, Outsell.  

However, for both branding and lead generation, "old media" - trade magazines, events, 
and direct mail marketing - are rated the top three most effective tactics.  
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