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Introduction to Alexa

There are millions and millions of websites throughout the web. People all around the
world use them to get information, to socialize, to sell and buy articles, and a lot of
different activities. As the Internet continues to grow and allow people to access a wider
range of information, the need to keep this information classified and easily accessible to
everybody increases.

As a web user the challenge to get to the optimal site to satisfy their needs is not an easy
job. Quality information is getting harder to find as anybody can post whatever they want.
Also, there are many risks and threats throughout the internet, especially with money
transactions. As the internet is accessible by anyone, people develop sites that affect
internet users and making some sites risky to access.

Alexa addresses all of these problems involving surfing the internet and internet site
information. It allows users to get instant important information of the page they are
accessing and help them find, when necessary, a better one to fulfill their needs. It creates
an alternative and a great ally to surfing the web and accessing information about it.
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Alexa Internet Inc.

Alexa Internet, Inc. is a company with headquarters in San Francisco, California which was
founded in 1996 by Brewster Kahle and Bruce Gilliat with the purpose of creating a tool to
improve internet searching. It was later bought by Amazon.com in 1999 for $250 million,
making it now a subsidiary of this huge American company.

Its main objective is to provide information about roughly all internet sites. It owns a huge
database with information on every site in the web and it makes it available to everybody
with its homepage Alexa.com.

The company’s name was originally an abbreviation for Address Lookup EXperts Authority,
as well as homage to the largest repository of knowledge in the ancient world, the Library
of Alexandria. This taking into the account the huge potential of the internet as a source of
knowledge that would be accomplished with the help of this ambitious project and helpful
tool.

All usage of Alexa is free and available for everybody. This is possible as the site and
basically the whole company is supported by the ads found in the website. Every user that
wants to access Alexa’s database to find any information about a certain website is able to
get it for free. This is one of Alexa’s strong features as the information, as it should be, is
free and accessible by anyone throughout the world.

The website, Alexa.com, has many uses; going from public use as internet users can access
information of the pages they commonly use or access, and also for web developers that
would benefit on comparing their own website to their competitor’s. The range of
information from websites goes from website popularity until website owners and age of
the site.

Alexa is also well-known for its popular toolbar that users can also download free of
charge from the main website. It is also the basis of the company’s information gathering.
The company cannot exist without the users that contribute to the website by using the
toolbar, which make a complete community of web users.

By measuring the popularity; gathering information like owners, number of pages, and
how soon it is updated; and making it available for everybody, Alexa has become a very
important tool not only for any person who needs information about a site to know to
trust it or not, but also to web developers who want to have more visitors.
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There are also some other companies that are dedicated on gathering and providing
internet information but they have a different focus. Alexa is one of the most popular
tools for gathering and accessing different site statistics.

Website

Mainly all of the information gathered from the web is accessible through Alexa’s site,
Alexa.com. There any user can discover information about roughly any website in the
World Wide Web.

The information that can be found in the website is:
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e Top Sites
o Website popularity can give a lot of information about a website. It tells
you how many people commonly use the website and lets you know if it is
reliable or it’s underground. So whenever an internet user needs to find out
which sites are the ones that have most visitors they can access this part of
the website. You can find the sites sorted by:
Global: Here the users can find a ranking of the most visited
websites throughout the whole Web.
Country: Here users can choose a country and find out which
websites are visited by the most people in that country.
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Category: Websites separated in different categories and sorted by
the amount of visitors.

e Site Info

o Whenever a certain user needs to access information about any website in
the world, the Site Info part of the site can be used. In this part, a wide
variety of information of websites can be found.

o There are two types of search that can be used: site lookup and keyword
search. With site lookup the user can look for a specific site and be able to
see information about it. The information that can be found is:

Amount of visitors

Site Description

Owner

Date it has been online

Similar sites

Keywords it uses

Where does it get its traffic from

Demographic, what kind of visitors is attracting

e Hot Urls
o Alexa.com creates an updated ranking of the latest activities in the web.
Users looking for new stuff and who want to know what’s going on in the
world can access this part where they can find a list of the most popular
latest news stories, videos, and hot sites. This list is updated every 5
minutes, giving users the chance to have an up-to-date list of popular stuff
on the Web.
e Toolbar
o To help improve the service. Throughout the website, there is a link
available for viewers to download the toolbar. The toolbar is the basis of
the whole service and opens a new variety of services that become
available as soon as the toolbar is downloaded and installed.
e For Site Owners
o The webpage also offers a site to allow any given site owner to see and
check their site information in order to keep it accurate.
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Toolbar

The basic concept of Alexa is to get website information through the user. It tracks how
the user surfs the web and creates a database of similar websites in order to give
suggestions. The way it does this is with the help of the toolbar.

The toolbar is the base of the information gathering. It is a tool that is downloaded from
the website and tracks how the user is surfing through the internet. Also, as the viewer is
in a website, it gives the chance to rank the site.

The benefits of the toolbar for the user are:

Real time: the information that the toolbar gives is updated constantly.

Web site information: The user can select to see the website statistics, owner,
airdate, name, description, and speed.

Suggestions: as the website is not satisfying the user, a list of similar sites can be
accessed.

Security: it allows the user to see whether the website has negative feedback.
Internet Archives: if a certain website is no longer available. Alexa toolbar can load
it from the Internet archives.

While using the toolbar and getting all of the benefits of it the user also gives back
information to the Alexa’s server. Rankings and related links are the information the rest
of the community gets.

The toolbar can be considered as a form of spyware, as it tracks user activity on the web.
It is actually blocked by some antivirus and antispyware software. But it is argued not to
be spyware for the following reasons:

User chooses to download it.

It is not hidden, but uses a part of the web browser.
It can be turned off at any time.

It does not try to identify individual users.

User is not required to enter personal info.

It is easily uninstalled.

An important benefit of the toolbar is whenever the user tries to access a page that is no
longer available, a page that has been taken down. What the toolbar does is check the
Internet Archives and retrieve the page from it, if it is available.

8|Page



Advertisement in Alexa.com

As the company depends on the
advertisement in their homepage to
profit, the site contains a lot of ads
throughout the web pages. They cover
around 25% of the page containing a
variety of ads, including “Ads by Google”.
It has over 9,2 million unique visitors per
month.

Surfing through the website, you find
that the ads are piled up in the right side
of the screen, letting the information
remain on the left side and making it
easy for the viewers to access the
information.

It is very convenient for the public to
have this free service and be benefited
by advertisement. Fortunately, as the
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website contains a lot of ads, there are little to no advertising or any kind of publicity in

the toolbar, making it a very convenient option to take advantage of.

Use

Alexa is a very powerful tool. The use of the internet website can help people know a lot

about different websites. It provides very useful information to internet users that can

benefit from it.

The most exploited feature by the company is statistics. It is important the image and help

site statistics can give to users. While looking at how many persons visit a certain page,

surfers can decide which website will suit their needs.
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A new feature that has been developed recently in Alexa is the broadening of details in
traffic analysis. Now it displays how long a certain user stays in the site, how many pages
are seen by them, and the percentage of initial users that leave the website (bounce rate).

The description of every website is concrete and creates an image of what the website is
about, and commonly is in the webpage’s language.

Another powerful feature of Alexa would be Related Sites. As this is created based on how
the different users jump from site to site it can sometimes be not very helpful. But it can
get to be very useful for surfing the net.
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